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Introduction
• Context is a critical ingredient for 

constructing affective experience in 
everyday life. [1,2]

• For example, in a social context, other 
people can increase both attendance 
toward, and clarity for, affect and 
emotion. [3,4]

• However, scientists have rarely 
examined how social context influences 
experiences of valence (pleasantness) 
and arousal (activation) in daily life. [4]

• In the present study, we measured self-
reported valence, arousal and social 
context during daily life.

We predicted that individuals would 
report higher arousal and greater 

pleasantness in social contexts 
compared to when alone.

Hypothesis

Methods

Results
• Analyses were conducted with two general linear mixed models, with experience sampling prompts nested within participants (lme4 

package, R version 3.4.1, [5]). Outcomes were within-person centered valence and arousal; social context was a level-1 predictor
(0=Alone, 1=Social) with random slopes and intercepts.

We found that social context significantly predicted self-reported arousal (but not valence) with relatively 
higher arousal reported around social others compared to when alone.

Conclusions
•These findings are consistent with the idea that affective 

experience is highly situated [1,2,6] and demonstrate the 
importance of social context for affect in daily life.

•They also highlight the need for more idiographic and 
naturalistic work in affective science, particularly focusing 
on measuring felt arousal, in addition to valence and 
intensity.
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• Participants (N=50; 52% female; age= 
22.35 yrs ± 4.45) received prompts on a 
smartphone triggered by significant 
changes in heart rate (in the absence 
of posture change or movement), as 
part of a larger study.
• At each prompt, participants provided 

their current self-reported valence, 
arousal, and social context (alone or 
with others, i.e., social).
• Participants completed an average of 

126.14 prompts (alone = 56.7; social = 
69.44).
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